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Research shows that if you don’t establish trust with your audience your communication will not 
succeed. At best, it has no effect. At worst, the audience believes the opposite of what you say.  

 

Be your authentic best in front of the 
camera or under the spotlight 

RMA’s Media Relations Spokesperson Training will help you meet your 
obligations and accountabilities without resorting to evasiveness and spin.  

It will help you to be clear, authentic and trusted.  
_________________________________________________________________________________ 

RMA’s Media Spokesperson Training course gives you 
the tools you need to get your message across, 

clearly and credibly. We teach the 
opposite of spin to help you communicate 
what is best and true about you and your 

organization. We take you inside how 
journalists work and show you how to work 

with them — not as adversaries, but as partners 
in a business transaction. 

 

Media Training  

RMA Media Spokesperson Training is an 
intensive full-day course focusing on 
practical advice and one-on-one exercises 
built around the actual issues your 

organization faces every day. It will change 
the way you communicate in the media and in 

front of every audience you need to reach. 

Check out our complete catalogue of courses, including Public Speaking and 

Presentation Skills; Issue Management; Strategic Communications; and 

Writing, at www.rmassociates.ca 

 

 

 

 



Overview 

Our media training courses are based on our definition of an effective spokesperson: 1) Using plain language, 
2) the spokesperson delivers their messages/ideas, 3) while directly addressing the question. Our sessions 
focus on what actually matters to the success of your exchange. We don’t subscribe to the “performance 
coaching” model. Rather, we help you be comfortable and effective without feeling like you must be 
something you’re not or “put on a show”.  
 
The content typically encompasses: 

• what news is and what reporters look for; 
• the need to use plain language, especially with complex or technical subjects; 
• the elements of a message, and how to prepare and deliver them effectively without sacrificing 

authenticity and accuracy; 
• dealing with critical or sensitive issues; 
• preparing for an interview and anticipating the questions; 
• dealing with muddled or difficult questions; and, 
• handling aggressive interviewers. 

 
We offer group and one-on-one sessions, in either official language and anywhere in Canada. 
 

In-person: Half-day, one-day and two-day sessions are available.  

Blended: Using our onDemand training platform, participants complete four online modules, 
followed by an in-person messaging and practice interview workshop (3.5 hours).  

Fully Online: There are two ways to take our course online. The first is the blended course above 
with the message and practice interview workshop conducted over videoconferencing. The second is 
to complete all course modules using our onDemand platform and participate in two practice 
interviews (one audio, one video) using telephone and videoconferencing. 

 

Executive Coaching Program in Media Relations 

The purpose of RMA’s Executive Coaching Program in Media Relations is to help 
executives and leaders to better communicate with the media as well as with other 

internal and external audiences. The program recognizes the value of senior 
executives’ time and builds seamlessly into their busy schedules. It is fully 
customizable. The following are suggested components that can be adapted to 
the client’s particular needs: 

1. An initial videoconference or phone call between the executive and RMA’s 
facilitator to discuss expectations, objectives, experiences and areas of strength and 

weakness. A schedule of subsequent calls is established. 

2. Before each call the participant completes a short reading and/or completes an online module. 

3. An in-person media coaching/training session focusing on message delivery and practice audio and 
video interviews. The session would be a half-day focusing only on media relations, or a full-day 
session that also includes a workshop on communication in circumstances other than the media, 
such as issue management, delivering a speech or making a presentation. 

4. Practice distance interviews using video and/or telephone interview and/or other formats. These 
interviews would be conducted by a former reporter. 



 

You want trust, not spin 
Clear, authentic communication  
engages with every audience.  

They trust it. It's refreshing. 

And it's what we do. 

RMA is one of Canada’s most recognized communications and media relations training 
companies. Since 2000 we have provided hundreds of courses to thousands of participants in 

all sectors and in all parts of Canada, as well as the U.S. From Iqaluit and Yellowknife to NORAD 
headquarters in Colorado Springs, from Victoria to St. John’s, from Ottawa to Washington, 
D.C., RMA is a trusted partner of those wishing to communicate clearly and authentically.  

You can find out more at rmassociates.ca 
 

http://rmassociates.ca/
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